
Development

- Collaborationwith socialscientists,studentsfrom uppersecondaryschools,andtheir teachers
- Projectstartedin October2008, first membersregisteredin March2009

- Studentscreatedthe website (name, logos,screendesign,web programming,etc.), developedrecruitment
strategiesandproposedan incentivesystemto attract newmembers

- SoftwareEFSPanelandEFSSurvey(www.globalpark.com)
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Objectivesof the new panel

- Developing an Austrian student online access panel
1. to introduce (online) research methods in secondary school education 
and to empower students to conduct social research projects by means 
of this panel

2. to finally use the panel for academic research projects
- Panel target population: Austrian students in upper secondary education
-CƛƴŀƴŎŜŘ ōȅ ά{ǇŀǊƪƭƛƴƎ {ŎƛŜƴŎŜέ (Austrian Ministry for Science and Research)

Panel description

- Opt-in Panel (voluntarily sign up to become a member)
- Enrolment procedure: double opt-in

- first step: enter some basic information at the panel´s recruitment portal
- second step: email confirmation with a link to the master data survey

- Information collected in the master data survey (updated once a year)
- Sex, age (date of birth), migration background, region (postal code, 

address), level of education, type of school
- Family members; education, occupation, employment status of parents
- Frequency and type of leisure activities, computer and internet usage

- Privacy/data protection in accordance with local data protection laws

Initial designsand logos Finalwebsite

Methodsof recruitment

- Offline and online viral marketing:
- Word-of-mouth distribution through researchers, students, and 

teachers in the project
- Postings and news in online social communities(facebook, szene1)

- Tell-a-friend-function on the website
- Promotional emailsto headmasters, teachers,  and student representatives 

in Austria
- Banner advertisements, links, or announcements on websites(e.g. school 

hompages; various youth websites as  4YouCard, Festlinfo, or Stars4Kids; websites for teachers as 
Education Highway or Teacher News; Sparkling Science)

- Distribution of flyers on events (e.g. Life Radio Ski-Day)

- Articles in printed newspapers(JKU Campus News, OÖ Rundschau, OberösterreichsNeue)

- Supplements in marketing textbooks

Project management

- Frequency of survey 
invitations: on average 1 
survey per month

- Reward system: 
- Lottery for each survey;
- Prizes for top-users every 
half year 

- Examples of prizes: Nintendo Wii
console, iPod, vouchers (e.g. for 
cinema, Amazon), parlour games

- Communication with 
members:

- Newsletter about survey 
results, new surveys, 
winners

- Birthday, Christmas email
- Fun polls on the panel 
website

- Survey results on the 
panel website

- Creativity contest

Registration at the panel´s 
recruitment portal

State May 2010

- Panel size: 1416 active members (master data  
survey completed)

- Response rates(percent based on the total 
amount of invites):
- Percentage questionnaire opened: Range = 
11.9 ς77.5; M = 27.6, SD= 16.5

- Percentage questionnaire completed: 
Range = 11 ς16.7, M = 23.7; SD= 12.8

- Sample description (based on active  
members):
- 27.1% male, 72.9% female
- 92.9% students, 2.7% trainees/apprentices,  
2.9% employees, 1.5% other

-Target population: n = 1083
- 25.7% male, 74.3% female
- Age: range = 14-21, M = 17.8, SD=1.5 years
- Type of school: 12.9% grammar school, 
13.7% vocational school, 73.4% vocational 
school with higher education

Facebookfanpage Linkon www.jugendservice.at

Note. Mean and standarddeviationsfor the scales; scalerange1 (not satisfied)ς
5 (completelysatisfied)

Conclusions and challenges

- Students judge Opinioncorner favourably 
- It is important to incorporate students to  
ensure youth attraction of the panel

- The challenge now is
- to recruit more (especially male) students 

to achieve representativeness for doing 
academic research projects and 

- to regularly recruit new students because 
of high attrition of the target population

- Regarding recruitment long-term cooperation 
with schools would be most promising

contact: barbara.stiglbauer@jku.at 
manuela.gamsjaeger@jku.at 

Evaluation

Usability study (conducted in May 2009, n = 246):

- Overall satisfaction:93% of female students 
and 81% of male students are satisfied

- 57% would recommend the website, 18.5% 
would not do so

- Reasons for participating:
-Most important reasons (>60%): expression 
of opinion, taking delight in doing surveys 
(for females more important than for 
males), being interested in the results
-Also important (>= 50%): contributing to science, 
gaining prizes (more important for males)

- Logfiles:
-6.417 page views until May 2010 (64.1% direct, 
27.4% via referencing websites, 8.5% via search 
engines) 
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